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/1 A brief review of the year 2001

_January
> The cooperation agreement between CTS and the Rheinische Post publishing house in Disseldorf lays the
foundation, in the form of the Eventim Online holding company, for the nationwide network of online companies
for marketing regional leisure events.
> CTS concludes a cooperation agreement with the online division of the MTV music TV channel in Munich,
and now sells tickets for all events in the CTS range under the web address www.mtvhome.de.

March

> The CTS subsidiary GSO renews its partnership with the German Football Association (DFB). Until 2003
inclusive, the DFB will sell tickets for all international matches through the GSO/CTS channel.

> The figures for the 2000 financial year are published — CTS exceeds its targets, increasing revenues more
than four-fold to EUR 66.3 million. Earnings before interest, tax, depreciation and amortisation (EBITDA)
come in at EUR 1.4 million.

> In a comparison of six online ticketing companies, the Stiftung Warentest consumer organisation confirms
“Fair consumer prices at EVENTIM”.

_April
> The Marek Lieberberg concert agency, a CTS subsidiary, is chosen to handle the German tour of superstar
Madonna. The queen of pop’s first world tour in eight years comprises only a few concerts. Spurred by the
incredible success of these events, CTS succeeds in selling 40% of the tickets via the Internet.

_May
> Brigitte-Online, the website of the ‘Brigitte’ magazine for women, becomes CTS’s latest cooperation partner.

June

> CTS acquires a majority holding in Dirk Becker Entertainment GmbH, Cologne. The latter has made a name
for itself as a local concert organiser, bringing artists like the Eagles and Bon Jovi to the concert halls
of North-Rhine Westphalia. Dirk Becker Entertainment secures CTS additional market shares in the live
entertainment market.



> Universal Music Germany, Hamburg, becomes a new ticketing partner of CTS. At www.universal-music.de, the music

group provides links to the CTS ticketing service, thus achieving another milestone in consolidating our leadership of
the ticketing market.

> Just in time for the festival season, CTS launches an exclusive cooperation with Mitfahrzentrale.de, a site
specialising in ride sharing. Visitors to the Mitfahrzentrale.de website can now order tickets from the CTS range
and look for a ride-share to the venue in question.

_dJuly
> CTS takes over ShowSoft GmbH, Bremen. By acquiring one of Europe’s leading providers of ticketing management
software, CTS is now safeguarding its technological leadership in the field of ticketing software.
> CTS appoints a new Research and Development director to the Management Board - in future, Dr. Rainer Bartsch
will be responsible for this strategically important field.

_August
> CTS acquires Tickets/S Veranstaltungsservice GmbH, Karlsruhe, thus bolstering its market position in southwestern
Germany. As a regional provider of ticketing services, Tickets/S has business relations with more than 550 organisers
of music, sports and cultural events. More than 120 box offices in Baden-Wurttemberg and Rhineland-Palatinate
are currently connected to the Tickets/S sales network.
> CTS signs a cooperation agreement with the German Post-Shopping-Portal, eVITA, for the sale of CTS tickets.

_September
> The CTS TV commercial ‘Concerts’ wins the ‘Animago Award 2001’, a leading prize for digital animation.
> Lycos Europe becomes the latest cooperation partner of CTS.

_October
> The www.rp-eventim.de Internet portal is launched, with which CTS markets tickets for events in the western region
of Germany in collaboration with the Rheinische Post publishing house.

_December
> In accordance with a resolution adopted at the Shareholders’ Meeting, CTS relocates its registered offices to
Bremen, effective from 1 January 2002.



// Key group figures
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2|Report of the Supervisory Board

Report of the Supervisory Board

_1 During the entire period under review, the Supervisory Board of the company
comprised the following members: Mr. Edmund Hug (Oberstenfeld), Dr. Peter
HaBkamp (Bremen) and Dr. Peter Versteegen (Hamburg). The Chairman of the
Supervisory Board throughout the year was Mr. Edmund Hug; the Vice-Chairman
was Dr. Peter HaBkamp.

_2 On the basis of ongoing reports, the Supervisory Board informed itself exten-
sively on the business development and the general situation of the company.
During the reporting period, the Supervisory Board met on 08 Februar 2001,
24 April 2001, 03 July 2001, 26 August 2001 and on 21 Novembre 2001. The
Management Board of the company also took part at these meetings and had an
opportunity to comment on events and processes of importance for the company.

_3 At the Shareholders’ Meeting of the company held on 27 August 2001, the
Central Treuhand AG Wirtschaftsprifungsgesellschaft, Munich, was chosen to

audit the annual financial statement and the consolidated financial statements
for the year 2001. The audit commission was duly granted by the Supervisory
Board Chairman on behalf of all Supervisory Board members.

The 2001 annual financial statement, the 2001 consolidated financial statements
and the Management Report were submitted in timely manner to the Supervisory
Board by the Management Board of the company, along with the respective audit
reports.

At the Supervisory Board meeting on 16 April 2002, the annual financial statement
Chairman of the Supervisory Board: and the consolidated financial statements for 2001, as well as the Management
Edmund Hug Report and the proposal for appropriation of profits were discussed with the

Supervisory Board by the Management Board. The Supervisory Board was given

an opportunity to confer with the auditor.

The annual financial statements were prepared by the Management Board in
compliance with the statutory regulations and were granted unqualified notes
of confirmation by the auditor.

Having examined the audit report, the Supervisory Board has no objections to
raise against the annual financial statement as prepared by the Management
Board, which is therefore formally adopted in accordance with Section 172
AktG [Stock Corporation Act].
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_4 The Management Board of the company proposed that the balance-sheet
loss, comprising the net loss of 4 543 232 EUR for the 2001 financial year and
the carried forward loss of 10790 461 EUR, be carried forward to the new account.

This proposal for appropriation of profits was accepted by the Supervisory
Board.

_5 The Management Board has submitted its report on dependencies, prepared
in accordance with Section 312 AktG and audited by the auditor. The Supervisory
Board agrees with the audit result, which concludes with the following unqualified
note of confirmation:

“Having audited and assessed the report in accordance with professional

standards, we confirm that

> the disclosures of fact made in the report are true and correct

> the performance rendered by the company in connection with the legal
transactions detailed in the report are not unreasonably great, and that any
disadvantages were balanced out.”

_6 Changes were made to the composition of the Management Board during the
2001 financial year. As from 1 August 2001, Dr. rer. nat. Rainer Bartsch, Bremen,
was appointed by the Supervisory Board to the Management Board, where he
functions as Chief Operations Officer. With effect from 31 January 2002, Mr. Thomas
Vogt retired from the Management Board of the company.

The Supervisory Board wishes to thank the Management Board and all employees
for the work they performed during the first financial year since the company

went public.

April 2002

ot % RO
Edmund Hug Dr. Peter HaBkamp Dr. Peter Versteegen

Vorsitzender stellv. Vorsitzender
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To the shareholders, employees and friends

of the company

Chairman of the Management Board:
Klaus-Peter Schulenberg

_Dear Sirs/Mesdames,

Enjoying one’s leisure time is very important to many people. The entertainment
market in Germany and Europe is growing at a fast pace in all segments, be it
concerts, theatre, sports or cinema. As a leading ticket supplier and a major
organiser of live events, the CTS Group is superbly positioned in this market.
During the 2001 financial year, we consistently and persistently pursued our aim
of becoming the European market leader in the field of leisure events and enter-
tainment, and enhanced our market position by making strategic acquisitions.
However, our fortunes in the past year were adversely affected by the broad
weakness in the German economy, by the concomitant restraint shown by
consumers, and by the terrorist attacks in the USA. Many events were cancelled
as a result of the 11 September attacks — the leisure industry as a whole, and
hence CTS EVENTIM AG as well, was severely and directly impacted by the
subsequent downswing in the economy. The Management Board responded
immediately to these changes in the market environment by implementing a
cost reduction programme whose effects are now being manifested in the 2002
financial year.

Despite the difficult environment in which we operate, the CTS Group is in good
shape and well positioned in the market. In spite of the bleaker business outlook,
we managed in 2001 to generate Group revenues totalling 156.5 EUR million
and an EBIT of 614 EUR thousand. This result was ultimately due to the efforts
of our employees, whose dedication and commitment enabled CTS to follow a
successful path.

In the Live Entertainment segment, revenues from concerts and top-notch tours
rose to EUR 137.2 million. Delighted fans were able to see and hear Depeche
Mode, the Eagles, Sting and Bon Jovi. The ‘Rock am Ring’ and ‘Rock im Park’
open-air festivals, as well as shows by magician David Copperfield attracted
huge audiences, too. Madonna’s ‘Drowned World Tour’ broke all records — within
a few hours only, around 40 percent of the entire ticket contingent marketed by
CTS was sold via the Internet. In the 2001 financial year, we expanded our busi-
ness field and boosted our regional presence with the ARGO Group (Wirzburg)
and Dirk Becker Entertainment GmbH (Cologne). These two acquisitions round
off in strategic fashion our network of concert agency expertise centred on the
Marek Lieberberg, Peter Rieger, Scorpio Konzert and Semmel Concerts agencies.

Our performance in the Ticketing segment was also noteworthy. This corroborates
that, by extending our value-added chain, we are on the right tracks. As a multi-
channel player in marketing and sales, we grew the highly profitable online
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ticketing business still further. In 2001, we joined forces with some key partners
to enlarge our online presence, namely with Universal Music, Brigitte-Online,
eVITA the Post-Shopping-Portal, ProSiebenSat.1 and Lycos Europe, to mention
only a few.

CTS now boasts a sales network covering the whole of Germany. By acquiring
Tickets/S in Karlsruhe, we have further expanded our market position in the
southwest and northwest regions of Germany. The company is now a ‘big player’
among the regional ticketing enterprises. Our aim in future is to exploit the online
ticketing channel more intensively for events at regional level. For this reason,
we are planning a nationwide network of online companies in collaboration with
regional partners. We have already scored some initial successes in this direction
by establishing the RP-Eventim GmbH joint venture with the Rheinische Post
publishing house. More joint ventures for online ticketing of regional and national
events will follow. Since January, we have also been involved in cooperation with
the WAZ publishing house. By taking these steps, we have broadened our event
organiser base, expanded our online presence and gained valuable know-how
within the regions. The range of services provided by these regional online
companies is fully targeted at the needs of Internet customers.

All'in all, the signs are that online ticketing will be a future growth market, although
growth will also be slower than originally planned. In Germany alone, the potential
number of online buyers is around 7 million. This segment has the highest profit
margins of all sales channels, so the rapid increase in visits to the CTS portal at
www.eventim.de is all the more encouraging. This development is attributable to
our marketing campaign, which boosted consumer awareness of the EVENTIM
online brand as a leading platform for cultural and sports events. In the past 12
months, more than 6.7 million people have visited the CTS portal.

Internet and new technologies are key elements in the further optimisation of our
value-added chain. In the leisure industry, information technologies are becoming
a crucial factor for competitiveness. Given the strategic importance of this sector,
our objective is to enhance our own know-how and hence ensure our indepen-
dence from external service providers. In 2001, we acquired ShowSoft GmbH, one
of Europe’s leading providers of software for ticketing and management systems,
as well as cutting-edge technologies for in-house and online ticketing. By making
this acquisition, we are safeguarding our technological leadership in the ticketing
field over the long term — with the expert skills of the ShowSoft workforce, it will be
possible in future to develop our own IT solutions. The importance we attribute
to information technology is also evidenced by the appointment of Dr. Rainer
Bartsch as IT expert to the CTS Management Board in August last year. Dr. Bartsch
was previously the IT director in the messerknecht Group, with responsibility for
the Group’s entire software engineering activities.
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By making this appointment, CTS has girded itself for technological challenges
such as mobile ticketing, i.e. booking tickets from mobile phones using WAP
and UMTS technology. The GSO subsidiary is also developing leading-edge
technologies - in the new multi-purpose arena in Gelsenkirchen, ‘Auf Schalke’,
our subsidiary has revolutionised both access control and payment systems. The
new CTS technology provides visitors with faster and more convenient access
to major events. This system, which has already mastered its first mega-events,
opens up a colossal market for CTS, especially with regard to the football World
Championships in 2006.

In the course of 2001, we achieved some key strategic goals, such that CTS
is now well on the way to becoming Europe’s biggest leisure portal. In a reces-
sionary climate, we asserted ourselves well on the market. We will push for
further internationalisation of our brands, further optimisation of our value-added
chain, expand our range of sports and theatre events, and prepare our software
for new technological challenges such as mobile ticketing. With CTS, people
can actively organise their leisure time in 2002 and enjoy entertainment of the
highest quality.

The Management Board thanks all employees for their dedication, the share-
holders for the trust they have shown, and the friends of the company for their
support. We would be glad to see your continued participation in the CTS
success story.

K

Yours sincerely,
Klaus-Peter Schulenberg,
Chairman of the CTS EVENTIM AG Management Board
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The highlights in 2001: Madonna, Depeche Mode, Elton John and Bon Jovi, the ‘Rock am Ring’ and ‘Rock im Park’ open-air events, and the ‘Bizarre’
and ‘Hurricane’ festivals, organised and executed by the group companies in the Live Entertainment segment.
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The CTS share

>> Number of shares held by executive body
members as at 31 December 2001:

Management Board:
Klaus-Peter Schulenberg
Volker Bischoff

Thomas Vogt

8 372 000 shares
102 000 shares
350 shares

Dr. Rainer Bartsch 0 shares

Supervisory Board:

Edmund Hug 2 600 shares
Dr. Peter HaBkamp 465 shares
Dr. Peter Versteegen 0 shares

Despite the generally optimistic forecast for 2001, the year was characterised by
continuation of the strong bearish trend that took hold in 2000. The main causal
factor of this negative trend was the marked slowdown in the world economy,
which spread from the US economy and subsequently impacted significantly on
economic growth in Europe. This effect was amplified by a growing number of
enterprises issuing further downward corrections of their revenue and earnings
forecasts, and of course by the psychological and political consequences of the
terrorist attacks on 11 September. Many investors were prompted by these devel-
opments to reduce their portfolio of shares.

This decline in shareholder confidence led to the stock markets suffering their
second year of decline in succession. The German DAX index finished the year
19.8 % lower than it started. The Nemax 50 index fell more than 59 % in the
course of the year, with the lowest mark being set at 641 points in the after-
math of the terrorist attacks.

// The CTS share

Althought the CTS share price came under pressure in this unfavourable market,
it nevertheless performed quite well by comparison with the broader market.
Compared to the year-end share price in 2000, CTS shares lost around 28 % to
finish the year at EUR 5.10 on 28 December 2001. Based on that year-end share
price, the company’s market capitalisation amounts to EUR 61.2 million.

>> The CTS share price in 2001
02.01.2001-28.12.2001

EUR
225 %

200 % M
175 % L‘ IA‘I\v /\A} \VI\\
150 % v a
125 % A AvA I \-V\
w0 A WYV Wy A
5% Y M.

50 %
25 %

Jan Feb Mar Apr Mai Jun Jul Aug Sep Okt Nov Dez

HB_ CTS EVENTIM AG shares, indexed in EUR
_ NEMAX All-Share, indexed



>> Financial data on the Internet
www.eventim.de/investorrelation

>> e-mail for shareholder questions
investor@eventim.de

>> Investor Relations Department
Tel.+49-18 05/3 83 68 46

In contrast to the steady stream of bad news from the markets, CTS EVENTIM

AG succeeded in increasing both its revenues and its earnings in a year-on-

year comparison, thanks to our business growth and the accomplished integra-

tion of our various subsidiaries.

// Investor Relations

During the year 2001, our investor relations activities were once against centred

on communicating openly and objectively with our shareholders. We informed

the capital markets promptly about the course of business and current events

by means of quarterly reports, ad-hoc announcements and press releases.

_Share-related data:

2001

// EUR

Consolidated earnings per share -0.12
Cash flow 4 648
12-month high (on 19.01.2001, Xetra exchange) 17.40
12-month low (on 26.09.2001, Xetra exchange) 3.47
Year-end share price (on 28.12.2001, Xetra exchange) 5.10
Market capitalisation (based on year-end share price) 61 200 000
Shares outstanding on 31.12.2001 12 000 000
Share capital following IPO 12 000 000

Type of shares

no-par value ordinary

bearer shares

Securities code (WKN number)

547030

ISIN number DE 000 547 030 6
Symbol EVD
First listed 01.02.2000

Stock exchange segment

Neuer Markt,
Frankfurt

NEMAX sectoral index

NEMAX Media &

Entertainment
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Economic macroenvironment

// The national economy

_Turbulent year: 2001 was an eventful year for the economy and society as a
whole. Economic forecasts have rarely required such radical adjustment in the
course of a single year. As late as autumn 2000, leading economics institutes
were predicting no worse than a slight slowdown in the pace of growth. Only
months later, in December 2000, the global economy entered a recessionary phase
of unexpected intensity that persisted in 2001 with usual tenacity, only to be
further exacerbated in the wake of the terrorist attacks in New York.

_Global downturn: last year saw a worldwide decline in productive output. The
USA and Japan, which together account for about half of world production, fell
into recession, while total economic activity in the Euro zone stagnated or
retreated. The economies of southeast Asia and Latin America were unable to
escape these trends, because the increasing extent to which the financial
markets are interlinked means that the interdependencies between national
economies are all the greater.

Germany was by no means immune, either. Stagnating exports, weak domestic
demand, increasing investment restraint and negative outlooks for sales and
earnings had adverse impacts on all sectors of the economy, most notably on
the IT and construction industries.

_Outlook for 2002: In early 2002, the first signs of tentative economic recovery
are emerging.

// Leisure - the market of the future

CTS operates on the leisure market with two divisions, Ticketing and Live Enter-
tainment. Although demand for leisure activities is constantly growing, the
market for entertainment events was unable to escape the poor economic
climate that prevailed during 2001. Consumer restraint became apparent in the
leisure market as early as the third quarter of 2001 and peaked after the wave
of terrorist attacks. Many events were cancelled, resulting in weak sales in the
entire sector.

Nevertheless, leisure events are even higher on people’s list of priorities than
ever before. Leisure is important for people even when the economy is ailing.

The leisure market is recovering, returning to its former growth rates. More and
more people are prepared to spend money on high-quality events. Higher levels
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of expectation on the part of those attending such events as well as increasing
fees to artists and performers were two factors fostering the trend towards
concentration in the events market, also in 2001. Experts on the sector assume
that, in future, only those providers who command the entire value-added chain
— from ticket sales to event organising to exploitation of rights — will be able to
survive in the market.

In the live entertainment market, demand is primarily for large-scale, high-quality
events featuring famous artists, as well as for sports events of the highest calibre.
Access to the big international stars in the worlds of pop, rock and classical music
is enjoyed first and foremost by major concert agencies that have concentrated
forces in order to exploit synergies. In future, the planning, organisation and
execution of events by a single operator will be the key factor for success in the
events market.

// Macroenvironment and sectoral situation

The CTS EVENTIM Group (referred to hereinafter as the ‘Group’) operates in the
leisure events market with its Ticketing and Live Entertainment divisions. The
parent company of the Group, CTS EVENTIM AG (hereinafter: CTS) operates in
the corporate business field of ticketing and is the one company that sets the
pace in this particular segment. Statements made in respect of the Ticketing
segment apply in particular to CTS as well. Organising and executing leisure
events is the primary object of the Live Entertainment division. The situation in
this sector is characterised by intensifying globalisation and monopolisation.
Owing to its market position, the Group is confronted by very few competitors
in Germany.

Organisers of leisure events view selling their tickets as the critical factor for
success. Selling is the basic object of the Ticketing division, from marketing
events (tickets) through its leading network platform (CTS ticketing software),
to the inhouse ticketing product (ShowSoft), to comprehensive solutions for
ticket sales, admission control and payment in stadiums and arenas. Besides
the German market, the Group also operates in the ticketing segment in other
European countries (e.g. Austria, Hungary).

The events for which tickets are sold using our proprietary CTS ticketing software
range from concerts of classical music, through rock and pop, plays, festivals,
fairs and exhibitions to sports events, especially football. As a leading ticket
supplier, CTS is superbly positioned in its market. That position was further
consolidated and extended in the ticketing field by means a broad-based
distribution network with a full-coverage network of box offices, sales via call
centres and an Internet ticket shop (www.eventim.de).
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By acquiring holdings in leading German tour and concert organisers, the Group’s
position has been safeguarded on these markets and can now be further
expanded. CTS competes here with supraregional as well as smaller regional
network operators who concentrate on urban agglomerations or cities. The
company enjoys competitive advantages over competitors, in that CTS operates
supraregionally in a variety of market segments using a networked ticketing
system, not only throughout Germany, but also in other European countries,
and because it links all sales channels in a common database. Another advantage
consists in cooperation with major organisers, enabling a large number of different
and attractive events to be marketed though all the Group’s sales channels.

// Corporate situation

_Corporate growth: The Group has a distribution network covering the whole
of Germany. By acquiring Tickets/S Veranstaltungsservice GmbH, a regional
ticketing company based in Karlsruhe, our market position was strengthened in
the southwest of Germany, in particular.

Our network of expertise in the Live Entertainment segment was strategically
enlarged by acquiring participations in ARGO Konzerte Nuremberg GmbH,
Nuremberg, ARGO Concerts GmbH, Wirzburg, ARGO Klassik GmbH, Wiirzburg
and the Dirk Becker Entertainment GmbH in Cologne.

In the ticketing field, the promotion campaign launched in spring 2001 was
superseded by entering collaboration agreements with regional publishers for a
nationwide network of online companies. These cooperation arrangements will
enable branding campaigns and eventrelated advertising to be pooled for
maximum efficiency and effect. The first such cooperation agreements were
signed with the Rheinische Post publishing house in Disseldorf (hereinafter:
Rheinische Post), in 2001, and with the Westdeutsche Allgemeine Zeitungsver-
lagsgesellschaft, Essen, in the first quarter of 2002 (hereinafter: WAZ). The range
of services provided by these regional online companies is targeted at the
needs of Internet customers. In future, personalised information about events
will be sent to custo-mers by SMS, WAP, PDA or e-mail for interactive use.
New ways forward and technological advances have also been developed by our
Schwegenheim-based subsidiary, GSO Gesellschaft fir Softwareentwicklung
und Organisation mbH & Co. KG (hereinafter: GSO). In the new football stadium
in Schalke, new technologies such as access control and payment systems
were installed by GSO in the 2001 business year, and networked to a ticketing
system. This technology enables fast access to major events, and money trans-
actions are simplified using a reloadable cash card. New perspectives are thus
being opened up for the Group as a whole, particularly in connection with the
2006 World Football Championships to be held in Germany.
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The second half of 2001 saw the Group operating in a difficult market environ-
ment. Recessionary trends in the German economy caused a slowdown in Ger-
man consumer spending. The terrorist attacks in the USA also led to many events
being cancelled. To make matters worse, fear of touring and large-scale events
on the part of many international artists resulted in lost revenues from events
for which tickets did not go on sale.

The Management Board responded to the new market situation with a cost re-

duction programme, including job cuts in the Ticketing division, saving external
IT development expenses by establishing an inhouse development department,

and by reducing material and similar expenses. Promotion strategies are being
optimised by collaborating with major newspaper publishers.

// Structure of entities within the Group/Divisional changes:

_Live-Entertainment: All shares in 89,9 % Medusa Beteiligungsverwaltungs-
Gesellschaft Nr. 52 mbH (hereinafter: Medusa) are held through an intermediate
holding, namely Vierte Herrengraben 31 Verwaltungsgesellschaft mbH, Hamburg.
The latter company, in turn, has majority shareholdings in the following tour and
concert agencies: Marek Lieberberg Konzertagentur GmbH & Co. KG, Frankfurt a. M.
(hereinafter: Lieberberg), Peter Rieger Konzertagentur GmbH & Co. KG, Cologne
(hereinafter: Rieger), Semmel Concerts Veranstaltungsservice GmbH, Bayreuth
(hereinafter: Semmel), Scorpio Konzertproduktionen GmbH, Hamburg (hereinafter:
Scorpio). In the case of Lieberberg and Rieger, the shares are held through
intermediate holding companies. During the year under review, the Group
expanded the Live Entertainment division by acquiring the following holdings:

_Live-Entertainment

Percentage
stake

ARGO Konzerte Nirnberg GmbH, Nuremberg
(hereinafter: ARGO Group) 50.2%
ARGO Concerts GmbH, Wirzburg
(hereinafter: ARGO Group) 50.2%
ARGO Klassik GmbH, Wirzburg
(hereinafter: ARGO Group) 50.2%
Dirk Becker Entertainment GmbH, Cologne
(hereinafter: Becker) 73.0%
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_ARGO-Group: By acquiring 50.2 % of the shares in the separate companies
in the ARGO Group, the Live Entertainment division was expanded in the first
quarter of 2001. ARGO organises around 300 events a year, making it one of
the most successful local and supraregional concert agencies in Germany. The
ARGO Group portfolio covers the entire spectrum of entertainment music,
extending from Rock & Pop (Sting, Bryan Adams, Bruce Springsteen, Bon Jovi,
etc.) through popular folk and beat music to dance shows (Lord of the Dance)
and classical concerts (Placido Domingo, Anne-Sophie Mutter). By a notarially
recorded Merger Agreement dated 18 July 2001, the separate companies within
the ARGO Group - namely ARGO Konzerte Nirnberg GmbH, Nuremberg, ARGO
Concerts GmbH, Wirzburg and ARGO Klassik GmbH, Wirzburg were merged
with retroactive effect from 01 January 2001 to form ARGO Konzerte GmbH,
Wirzburg (hereinafter: ARGO).

_Becker was newly established in 2001 and operates primarily as a regional
organiser in the state of North-Rhine Westphalia. In its year of establishment,
Becker succeeded in signing international rock and pop stars such as Chris

Rea, Eagles, Mark Knopfler, Bon Jovi and the new shooting stars in Germany,
No Angels.

By making these acquisitions, the Group is further expanding the Live Entertain-
ment division, thus adding to the extensive value-added chain already operated
by the Group. In addition to strong earnings from the Live Entertainment division,
Ticketing operations are also being intensified. Creation or acquisition of share-

holdings in:
_Ticketing

Percentage

stake

eventim Online Holding GmbH, Bremen
(hereinafter: Online-Holding) 100.0%
RP-EVENTIM GmbH, Dusseldorf
(hereinafter: RP-EVENTIM) 51.0%
ShowSoft GmbH, Bremen
(hereinafter: ShowSoft) 100.0%
Timo-Soft Software Entwicklungs GmbH,
Oberhausen (hereinafter: Timo) 100.0%
Tickets/S Veranstaltungsservice GmbH,
Karlsruhe (hereinafter: Tickets/S) 100.0%
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_Online Holding and RP-EVENTIM EVENTIM Online Holding GmbH, Bremen
was established in February 2001 in connection with the planned establishment
of online companies in collaboration with publishing houses. Under the corporate
umbrella of this holding company, it is intended to form a substantial number of
regional enterprises under which CTS EVENTIM’s wide-ranging programme of
events and the regional programme of events organised by publishing houses
can be combined. The first such partner in the 2001 financial year was the
Rheinische Post publishing house in DUsseldorf. This publisher has a daily
circulation of more than 400 000, making it one of the largest and most successful
in Germany. Operations were commenced in 2001 under the name RP-EVENTIM
GmbH, Dusseldorf.

_ShowSoft As at 30 September 2001, all shares in ShowSoft GmbH, Bremen were
included in the scope of consolidation. ShowSoft GmbH is one of the leading
providers of software for ticket management systems in the cultural and sports
fields. The company develops and sells cutting-edge technological solutions
for inhouse and Internet ticketing, with which approx. 12 million tickets are
currently sold annually. The development of a common interface between the
CTS ticketing software and the ShowSoft inhouse software enables ShowSoft
customers to market their events through all CTS distribution channels.

_Timo By taking over a 100 % stake in Timo-Soft Software Entwicklungs GmbH,
Oberhausen, the Group has acquired a pioneering software solution for selling
cinema tickets over the Internet. This gives the Group an outstanding position
on the nascent cinema ticketing market.

_Tickets/S Tickets/S Veranstaltungsservice GmbH, Karlsruhe is a regional
ticketing service provider that has business relations with many organisers in a
diversity of fields (music, sports and cultural events). More than 120 box offices
in Baden-Wurttemberg and Rhineland-Palatinate are currently connected to its
sales network.

These acquisitions denote a reinforcement of the Ticketing division at all levels
— from Internet, in-house and IT know-how to cinema and reinforcement of
regional presence.
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// Bringing in of shares in the ARGO Group
against corporate rights in Medusa

By notarial deed dated 5 January 2000, the former shareholders of the ARGO
Group each brought into Medusa 50.2 % of their shares in the companies com-
prising ARGO. The assets were brought in in return for new shares in Medusa.

According to US GAAP rules, consolidation in this case must be carried out accor-
ding to the purchase method. This means that the bringing in of ARGO Group

shareholdings into Medusa, on the one hand, and the transfer of shares in Medusa
to the shareholders bringing in said shares, on the other, is treated as a sale.
The contrary deliveries must accordingly be valued (Staff Accounting Bulletin
SAB 72-74, Accounting for Sales of Stock by Subsidiaries), thus leading in this
case to the realisation of profits. The respective shareholdings are valued on

the fair value basis pursuant to the ‘business combination/principles of historical-
cost accounting (APB 16 TZ 67)’ — unlike in German accounting legislation.

The differential (EUR 1.579 million) between the fair value of the contributed shares
in the ARGO Group, on the one hand, and the transferred shares in Medusa, on
the other, must therefore be disclosed as income.
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From Melbourne to Japan - tickets for all Formula 1 races can be bought from CTS. Tickets for many other sporting highlights are also on offer,
e.g. international horseriding tournaments, boxing matches, tennis competitions, ice hockey, and much more besides.
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// Corporate structure of CTS EVENTIM AG and its subsidiaries

Stand 31.12.2001

Ticketing

80.0%

GSO Holding GmbH,
Schwegenheim

GSO Gesellschaft
fur Softwareentwicklung
und Organisation mbH &

Co. KG, Schwegenheim

GSO Verwaltungs-
gesellschaft mbH,
Schwegenheim

75.0%

Ticket Express
Gesellschaft zur
Herstellung und zum
Vertrieb elektronischer

Eintrittskarten mbH, Vienna
66.6 %

CTS Computer Ticket
Service Betriebsgesell-
schaft mbH, Berlin

100.0%

eventim Online Holding
GmbH, Bremen

RP EVENTIM GmbH,
Disseldorf

100.0%

ShowSoft GmbH,
Bremen

100.0%

Tickets/S Veranstaltungs-
service GmbH, Karlsruhe

100.0%

TimoSoft GmbH,

Oberhausen
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Live Entertainment

100.0 %

Marek Lieberberg
Konzertagentur Holding
GmbH, Frankfurt am Main

100.0%

Marek Lieberberg

Konzertagentur GmbH &
Co. KG, Frankfurt am Main

100.0 %

Marek Lieberberg
Konzertagentur
Verwaltungs GmbH,
Frankfurt am Main

Peter Rieger
Konzertagentur Holding
GmbH, Cologne

Peter Rieger
Konzertagentur GmbH &
Co. KG, Cologne

100.0 %

Peter Rieger
Konzertagentur Verwaltungs
GmbH, Cologne

Vierte Herrengraben 31
Verwaltungsgesellschaft
mbH, Hamburg

89.9%

Medusa
Beteiligungsverwaltungs
Gesellschaft Nr. 52 mbH,

Frankfurt am Main

Semmel Concerts
Veranstaltungsservice
GmbH, Bayreuth

Scorpio
Konzertproduktionen
GmbH, Hamburg

ARGO Konzerte GmbH,
Wirzburg

Dirk Becker Entertainment
GmbH, Cologne
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>> Grouth in balance-sheet total
in EUR ‘000

2000 94 903
2001

>> Grouth in asset value
in EUR ‘000

2000 39777
2001

>> Grouth in revenues,
1999-2001, in EUR ‘000

1999~ 14 987
2000 66 262

2001

*Consolidated financial statement,
excluding Live Entertainment

// Assets and capital

The Group’s balance sheet total increased by EUR 21.282 million from EUR 94.903
million to EUR 116.185 million.

Loan capital liabilities increased by EUR 17.926 million to EUR 54.866 million,
and provisions by EUR 2.287 million to EUR 8.592 million. The reserves for
minority interests increased by EUR 2.551 million to EUR 6.978 million due to
the net income generated by the subsidiaries, and to the participations acquired
during the year under review.

Shareholder equity fell by the net loss for the current year, namely by EUR 1.477
million to EUR 45.750 million.

Assets tied up for the short term increased by EUR 11.999 million to EUR 61.809
million. The most significant increase relates to liquid assets, which grew by
EUR 7.010 million to EUR 36.370 million. Investments during the reporting year
in software, participations and tangible assets amounted to EUR 7.952 million.
As a result of depreciations on assets (EUR 6.764 million), fixed assets increased
to EUR 46.323 million. The fixed assets are covered by the shareholder equity
and by pension accruals.

// Income situation

The financial year ending on 31 December 2001 was adversely affected by the
broad weakness in the national economy and by the concomitant restraint shown
by consumers. The terrorist attacks in the USA during the third quarter of 2001
also led to many events being cancelled by performers. This explains why reve-
nues generated in the second half of the year, normally the stronger half due to
seasonal fluctuations, were lower than expected.

Relative to the previous year, Group sales more than doubled by EUR 90.266
million from EUR 66.262 million to EUR 156.528 million. Total revenues (before
consolidation between the segments) are broken down into EUR 137.172 million in
the Live Entertainment segment and EUR 20.666 million in the Ticketing segment.

Of the EUR 156.528 million in Group sales achieved in the reporting year, EUR
154.500 million were generated in Germany and EUR 2.028 million in Austria.

Because of sectoral factors, the gross margin in the Live Entertainment segment
was significantly lower, at 11.1 %, than in the Ticketing segment (33.1 %). In the
2001 financial year, the Live Entertainment segment once again influenced the
gross margin for the Group as a whole, which came in at 14 %, compared to
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17.6 % the previous year. In the medium term, gross margin is expected to improve
due to the planned synergies in the Live Entertainment division.

Earnings before interest and tax but after depreciation and amortisation (EBIT)
were EUR 614 million, compared to minus EUR 2.574 million in fiscal 2000.
This earnings figure includes EUR 2.903 million depreciation on goodwill
(previous year: EUR 1.462 million).

In the 2001 financial year, the Group achieved a positive EBITDA (earnings before
interest, taxes, depreciation and amortisation) of EUR 7.378 million (preceding
year: EUR 1.402 million).

Bringing in the shareholdings in the ARGO Group resulted in a EUR 1.579 million
difference between the fair value of said holdings and the fair value of the
transferred shareholdings in Medusa. The EUR 4.949 disclosed in the previous
year’s statements as proceeds from bringing in subsidiaries relate to the share-
holdings in Semmel and Scorpio that were brought into the company. In
accordance with US GAAP, the difference in fair value is shown as income from
bringing in participations. This income has a positive impact on earnings before
tax (EBT) and the consolidated net income.

The Group produced a financial result amounting to EUR 839 thousand (previous
year: EUR 520 thousand).

Earnings before tax (EBT) improved by EUR 137 thousand from EUR 2.895 million
to EUR 3.032 million.

In the tax expenses as disclosed, deferred taxes have been set-off against the
tax expenses of the separate consolidated companies. Due to losses carried
forward, it is mainly deferred tax assets that are shown.

After deducting minority interests (EUR 3.306 million) from the net income for
the year (EUR 1.829 million), a net loss of EUR 1.477 million results for the Group
as whole (compared to EUR 1.953 million the previous year).
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// Development of the Ticketing and Live Entertainment segments

_Live Entertainment Revenues generated in the live entertainment segment in
the 2001 financial year amounted to EUR 137.172 million and were greatly
influenced by the highly successful indoor and outdoor concerts, e.g. the
Madonna tour, the Depeche Mode tour, the growth achieved in the folk music
field, and Germany’s biggest open-air festivals — ‘Rock am Ring’ and ‘Rock im
Park’. After deducting sales expenses of EUR 121.952 million, a gross profit of
EUR 15.220 million remains. This is equivalent to a gross percentage margin of
around 11.1 %. After deducting other operating expenses and income, an
operating profit (EBIT) of EUR 6.502 million remains.

_Ticketing Ticketing revenues grew by EUR 3.097 million from EUR 17.569
million to EUR 20.666 million. This increase is clear evidence of the constant
growth in this segment. Despite the advertising campaign launched in the first
quarter, the revenue targets anticipated for the new Internet and call centre
channels were not met. The fourth quarter of 2001 witnessed further cancellations
of events, as well as events for which no box office sales were initiated. Planned
revenues from Internet advertising, sale of merchandise articles and from
establishing a new sales distribution channel in the form of kiosk terminals did
not materialise to the anticipated extent. Internet accounted for around 6 % of
the segment’s sales, compared to 11 % from call centres.

Acceptance and use of the Internet is steadily growing, but it will take longer than
expected for sales volumes to reach the levels originally planned.

The EBIT, at EUR —-5.877 million, was depressed during the year under review
by higher marketing expenses for establishing new sales channels, by greater
personnel expenses in the e-commerce field and by higher amounts of depre-
ciation from the development of CTS ticketing software. There was a delay in
the planned implementation of CTS ticketing software in the Austrian subsidiary,
TEX, before the software was finally launched in the second half of 2001. CTS
revenues for the year under review were EUR 12.333 million (previous year:
EUR 12.747 million) and failed to meet expectations. The factors accounting for
these disappointing sales figures were recessionary market trends, on the one
hand, and manual order processing due to the fact that the Customer Relationship
Management systems (CRM) were still not ready for full deployment in 2001. As
in the previous year, Internet sales account for 10 % of the total.

Due to the higher expenses from depreciating the CTS ticketing software system,
the expenses for expanding the sales operation, the cost-intensive advertising
to launch the EVENTIM brand, as well as expenses for the call centre/Internet
channels that still operate at a loss, an operating loss of EUR 5.636 million is
disclosed for the 2001 financial year.



After setting-off the financial result of EUR 1.092 million, earnings from normal
business operations were EUR —-4.544 million.

// Personnel

_Group The Group employed 372 employees at the end of the 2001 financial

>> Workforce growth year, of whom 52 were employed in Austria.
No. of employees in active workforce

2000 Of the additional 169 employees recruited in 2001, bringing the workforce size
2001 from 203 at the end of 2000 to 372 in 2001, 91 were employed in the Ticketing
and 78 in the Live Entertainment division. The growth in workforce size as a

result of acquisitions involved 50 employees in Ticketing and 80 employees in
Live Entertainment.

Compared to the previous year, personnel expenses increased by EUR 6.030

>> Employees by segment million from EUR 7.291 million to EUR 13.321 million.
Status: 31.12.2001

2000 28 _CTS At the end of the 2001 financial year, CTS had 134 white-collar employees
2001 on its payroll (previous year: 101).

W_ Ticketing In the Ticketing segment, measures to reduce the workforce size were imple-
[ _ Live Entertainment . . . .
mented during the fourth quarter of the financial year. These measures were in

response to the change in market conditions since the third quarter of 2001.
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// Investments and financing

The takeover of major holdings in ticketing companies and tour/concert organisers
were among the most eye-catching investments to be made during the year
under review. The acquisition of majority holdings in Timo, ShowSoft and Tickets/S
were financed predominantly from the emission proceeds. The acquisitions of
majority shareholdings in the ARGO Group were financed in the form of share
agreements with the Medusa holding.

A total of EUR 2.323 million was invested in further development of the CTS
ticketing software. A further EUR 338 thousand was invested in the Internet site
and its integrated Customer Relationship Management feature. Investments in
tangible assets were primarily for the computer hardware equipment provided on
a rental basis to the box offices and organisers connected to the CTS ticketing
system (EUR 419 thousand). EUR 316 thousand were invested in technical
equipment for the CTS ticketing software system and for the Internet shop. These
investments were predominantly financed from the emission proceeds.

// Research and development

In order to broaden the range of ticketing-related services, to tap additional
sources of revenue and to meet the future requirements of organisers and box
offices, the ticket sales system is being constantly improved and enlarged. During
the year under review, the main focus of research and development activities
was therefore on further refinement of the CTS ticketing software for network
operations and on improving the performance of the system.

The company plans to enter new markets for ticketing services for museums,
trade fairs and exhibitions, cinemas and leisure parks. In addition, new sales
channels are being opened up and existing channels are being expanded.
Plans for the medium term also include replacing normal tickets with chip tickets
in potential areas such as season tickets or subscriptions.
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Werder Bremen, Borussia Dortmund or Schalke 04 - tickets for matches played by these first-division teams are on sale at the eventim.de Internet
portal. A partnership between our GSO subsidiary and the German Football Association also covers the sale of tickets to international football
matches through the CTS and GSO ticketing sales channels.
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// Risks

The Group companies operating in Germany and Europe are exposed to many
risks due to the very nature of the business.

The success of the Group is mainly rooted in the live entertainment field, the
efficiency of the company’s proprietary ticketing software and the Internet website.

The company currently enjoys a leading market position in the preselling of
tickets for events. It is not certain that this market position can be maintained.
The company is engaged in tough competition with regional and supraregional
providers as well as with direct ticket sales by event organisers themselves.

Further development of the CTS ticketing software occurs in a context of very
rapid changes in the information technology field, involving a constant flow of
new industry standards, new products and new services. There is no certainty
that the company will be able to launch new technologies in a timely manner
and without impairing the speed and responsiveness of the system.

No external fiscal audits have been conducted as yet at CTS and its legal prede-
cessors, namely CTS Computer Ticket Service GmbH and SoftNet Beteiligungs-
GmbH. In the event of an external fiscal audit being conducted, CTS does not
anticipate any significant alterations in its tax assessment, because its tax
returns have been fully and correctly prepared with and by its tax consultants.
Nevertheless, subsequent tax demands may result from different interpretation
of facts by the tax authorities, resulting in adverse impacts on the company’s
financial situation.

The Group’s business operations in the ticketing sector are significantly dependent
on various organisers selling their entry tickets over the CTS sales network and
providing a certain proportion of the available tickets. The Group believes that
event organisers will continue to use these services in future on account of the
diversified structure of products and their distribution. This risk was minimised
by acquiring participations in various well-known concert organisers at regional
and supraregional level.

The financial successes achieved to date are attributable in large measure to the
activity and special commitment of certain employees with key management
functions. The financial success of the company will continue to depend on
these managers remaining in the employ of the company.

Risks of a general nature may ensue from intensified globalisation and/or mono-
polisation on the entertainment market.
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// Appropriation of CTS profits

Our proposal to this year’s Annual Shareholders’ Meeting is that the net loss
incurred for the year by CTS be carried forward with the accumulated deficit to
the new financial year.

// Dependencies

Pursuant to Section 17 AktG, a dependent relationship existed with the majority
shareholder, Mr. Klaus-Peter Schulenberg (the controlling company), and with a
company with which he is associated. In accordance with Section 312 AktG, we
therefore submit a report containing the following statement by the Management
Board: ‘With regard to the legal transactions referred to in the report on relations
with affiliated companies, our company received adequate consideration for
every such transaction, in the circumstances it knew to be operating when such
transactions were made. No legal transactions or measures were effected or
waived at the behest or in the interest of the controlling company or of other
companies affiliated with the latter.’

// Significant events since the end of the financial year

In January 2002, a long-term cooperation agreement was concluded with WAZ
Westdeutsche Allgemeine Zeitungsverlagsgesellschaft, Essen. By establishing
and expanding a nationwide network of online collaborations with publishing
houses, it is intended to continue increasing the volume of tickets sold through
the Internet. As recently as the fourth quarter of 2001, a similar agreement was
signed with the Rheinische Post publishing house in Dusseldorf.

WAZ is the service provider for the various newspaper belonging to the WAZ
Group, namely Westdeutsche Allgemeine Zeitung, Westfdlische Rundschau,
Westfalenpost and the Neue Rhein/Ruhr Zeitung in North-Rhine Westphalia, with
a daily circulation of around 1.2 million. By means of the cooperation, the
infrastructure created by CTS - from ticketing software to Internet presence —
and the range of events offered by the Group nationwide is being combined with
the regional contacts and promotion vehicles of the WAZ Group. On 8 March 2002,
a Letter of Intent was signed with Clear Channel Entertainment (formally known
as SFX), USA, according to which the US company will take over 49.9 % of CTS’s
shares in Medusa. Medusa shall also receive exclusive rights for all Clear Channel
Entertainment events in Germany, Austria and Switzerland. At the same time, CTS
secures the exclusive ticketing rights of Medusa and Clear Channel Entertainment
for said markets. The participation is contingent on conclusion of a final agreement,
performance of due diligence, and approval of the executive bodies.
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// Outlook for 2002

_The vision: Europe’s largest leisure portal. In 2002, CTS EVENTIM AG will
continue to work intensively on achieving its vision — to become Europe’s most
important portal for sport- and leisure-centred activities. More key strategic
goals along this path were accomplished in the 2001 financial year, thus
establishing the basis for the Group’s continued expansion. With forward-looking
acquisitions and collaborations in the Live Entertainment and Ticketing segments,
the Group has increased its market share still further. As a multi-channel seller,
the Group is successfully focusing on new, high-margin distribution channels;
online ticketing, especially, is tapping new growth potential. In 2002, the company
will continue along the path it has successfully taken to date.

_Ticketing: market expansion, value-added. In the Ticketing segment, the new
distribution channels, above all the Internet, will gain in importance alongside
conventional box offices and in-house sales. In the online ticketing field, the
Group is exploiting more intensively the potential presented by local events, by
expanding its network to embrace regional partners. The longterm cooperation
agreement concluded in January 2002 with the WAZ publishing group has
direction-setting character for a successful financial year in 2002. The joint online
portal at www.waz-eventim.de is aimed at more than 17 million residents in the
core circulation area served by the WAZ Group. With targeted cooperations and
acquisitions in other European countries, the CTS Group aims to boost its share
of the ticketing market at international level as well. In addition to music events
as a priority field of operation, the Group will also tap further market segments
in the sports field. At the end of January 2002, an exclusive agreement was signed
with the National Committee for the Women’s Volleyball World Championships
for the sale of tickets to the volleyball world championship games in 2002. By
acquiring the Timo software solution for cinema ticketing, the Group has engi-
neered an excellent starting position for this new growth market.

_Live Entertainment: synergies strengthen market position. By acquiring the
ARGO Group, comprising the Rieger, Semmel, Scorpio, Lieberberg and Becker
agencies, the CTS Group has successfully integrated six concert agencies with
national and international operations, thus strengthening its market position at
regional, national and international level.

After merging these agencies under the Medusa umbrella, synergy effects are
now starting to materialise — our negotiating position vis-a-vis performers is
greatly improved by having a larger share of the market, joint purchasing and
marketing activities enable cost reduction potential to be fully exploited, and
additional opportunities arise with regard to merchandising and broadcasting
rights in television and the Internet. This means that the Group can extend its
value-added chain in the live entertainment segment as well.
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2002 is yet another year in which the Group will organise, plan and market
international stars from the pop/rock world, world-class musicals and classical
concerts, as well superlative sports events. International tours, especially, will be
a driving force behind our Europe-wide expansion course. Highlights in 2002 will
include tours by Westlife, Elton John, Santana and Bob Dylan.

_IT competency is a key factor for success. High-performance IT systems
are becoming more and more important for companies operating in the leisure
and entertainment industries. User acceptance of CTS’s services is crucially
dependent on the reliability and performance of those services. This is particularly
the case not only for online ticketing, but also for the other sales channels. The
strategic importance of IT is underlined by the new directorship for IT on the
Management Board.

2002 is yet another year in which people can actively organise their leisure time
and enjoy top-notch entertainment with the help of CTS services — the company
stands for the very best in entertainment - for concerts, theatre and sports events
that thrill and fascinate.

// Forward-looking statements
In addition to historical financial data, this Report may contain forward-looking
statements using terms such as ‘believe’, ‘assume’, ‘expect’ and the like. Such

statements may deviate, by their very nature, from actual future events or
developments.

Bremen, 8 March 2002
CTS EVENTIM Aktiengesellschaft

The Management Board
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In addition to a plethora of classical music concerts, high-profile guest appearances by the likes of Placido Domingo or Monserrat Caballe are
promoted in historical settings such as the Semperoper in Dresden, the Residenz in Wiirzburg, or the Schlosspark in Coburg. Many artists are also
attracted to the open-air ‘Serenadenhof’ amphitheatre in Nuremberg, which was created by our ARGO subsidiary.
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// Preamble to the financial section of the annual report

In addition to the separate annual financial statement for CTS EVENTIM AG in
accordance with the accounting legislation in the German Commercial Code
(Handelsgesetzbuch - HGB), the Management Board has also prepared consoli-
dated annual financial statements that comply with the requirements of US GAAP.

A consolidated annual financial statement according to German accounting
legislation was not prepared (Section 292 a HGB).

The comparative presentation of the consolidated financial statements for the
2000 financial year includes the following companies. Semmel Concerts Veran-
staltungsservice GmbH, Bayreuth and Scorpio Konzertproduktionen GmbH,
Hamburg are not included in the consolidation of expenses and income. Due to
contractual arrangements, only the assets of said companies are consolidated
in the 2000 financial year.
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As at 31 December 2000, the corporate structure of CTS comprised CTS as parent
company, the following affiliated companies and their respective subsidiaries.

// Ticketing

> GSO Holding GmbH, Schwegenheim

> GSO Gesellschaft flir Softwareentwicklung und
Organisation mbH & Co. KG, Schwegenheim

> GSO Verwaltungsgesellschaft mbH, Schwegenheim

> Ticket Express Gesellschaft zur Herstellung und zum Vertrieb
elektronischer Eintrittskarten mbH, Vienna

> CTS Computer Ticket Service Betriebsgesellschaft mbH, Berlin

// Live-Entertainment

> Vierte Herrengraben 31 Verwaltungsgesellschaft mbH, Hamburg
> Medusa Beteiligungsverwaltungs Gesellschaft Nr. 52 mbH,
Frankfurt am Main
> Marek Lieberberg Konzertagentur Holding GmbH, Frankfurt am Main
> Marek Lieberberg Konzertagentur GmbH & Co. KG, Frankfurt am Main
> Marek Lieberberg Konzertagentur Verwaltungs GmbH,
Frankfurt am Main
Peter Rieger Konzertagentur Holding GmbH, Cologne
Peter Rieger Konzertagentur GmbH & Co. KG, Cologne
Peter Rieger Konzertagentur Verwaltungs GmbH, Cologne
Semmel Concerts Veranstaltungsservice GmbH, Bayreuth

vV V. V V V

Scorpio Konzertproduktionen GmbH, Hamburg
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Consolidated financial statements as at 31 December 2001

ASSETS 2001 // EUR 2000 // EUR
A// Fixed assets

| Intangible assets

1_ Concessions, industrial property rights and similar rights and assets,
licences in such rights and assets 11 180 381 8 227 943
Goodwill 27 468 867 27 980 088
Payments on account 619 507 237 424
39 268 755 36 445 455

Il Tangible assets

1_ Land, land rights and bueldings, included rights to

buildings on third-party land 106 620 88 816

2_  Other facilities, operating and office equipment 3 003 690 2712 676
3110 310 2 801 492

Il Financial assets

1_ Shares in affiliated companies 552 166 308 073

2_  Loans to affiliated companies 20 909 19 693

3_ Participations 2 751 407 191 416

4_  Marketable securities 12 502 (0]

5_  Other loans 607 435 11 715
3944 419 530 897

B// Current assents

| Inventories

1_ Work in progress 365 580 (0]

2_  Finished products and goods 315 672 742 550

3_ Payment on account 4 278 260 2 294 072
4 959 512 3 036 622

Il Receivables and other assets

1_ Trade receivables 9191 870 10 562 611

2_ Receivables from affiliated companies 254 142 170 030

3_ Receivables from companies in which participations are held 494 539 250 907

4_  Other assets 10 536 737 6 428 140

20 477 288 17 411 688

Il Securities
1_  Other securities 2 556 2 556

IV Cheques, cash in hand, Bundesbank balances and bank balances 36 369 521 29 359 257

C// Prepaid expenses and accrued income 164 923 96 326

D// Deferred tax assets 7 887 554 5218 420

Total assets 116 184 838 94 902 713




EQUITY AND LIABILITIES
A// Shareholder Equity
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2001 // EUR 2000 // EUR

Subscribed capital

12 000 000 . 12 000 000

Capital reserves

35339 700 | 35339 700

Profit/loss carried forward

-176 091 . -2 129 012

v

Consolidated net income/loss for the year

-1476 518 . 1 952 921

v

Difference arising from consolidation

62 557 62 567

45 749 648 47 226 176

B//

Reserves for shares held by minority interests

6 977 881 4 427 219

.

1047 627 961 243

3420332 ] 2478 023

4123 617 2 865 102

8 591 576 6 304 368

1526 285 3 543 638

14 169 487 9 936 580

12 941 492 7 920 853

288 855 32 923

212 697 12 782

C// Provisions
1_ Pension accruals
2_  Provisions for taxation
3_ Other provisions

D// Liabilities
1_ Liabilities to banks
2_ Downpayments receives on orders
3_ Trade payables
4_  Liabilities to affiliated companies
5_ Liabil